
 CONSUMERS HAVE A RIGHT TO 
 ACCURATE, COMMONSENSE  
 PRODUCT LABELS 

A GROWING PROBLEM: INACCURATE LABELS ON THE RISE 

Since 2017 , 62 proposa ls in 17 d i f fe rent s ta tes requ i red warn ing labe ls or 
ingred ient l i s t ings that go beyond nat iona l s tandards re la ted to a var ie ty o f 

common consumer products. 

New York, San Francisco and Baltimore have proposed warning labels on all 

beverages with added sugar even though the FDA says added sugars “can be 

a part of a healthy dietary pattern...” 

Several states and cities, such as Hawaii, have required or proposed warning labels on cell 
phones despite the weight of scientific evidence that cell phone use is safe. 

California requires warning labels on products, including french fries and coffee, 
that contain one of nearly 900 substances, and it often relies on questionable 
science and unrealistic exposure levels. 

More than half of Americans (56 percent) 
believe that additional labeling mandates must 
be based on sound science and legitimate risk. 
Fewer than one out of five people (18 percent) 
believe that states or cities should be able to 
impose whatever requirements they want.  
A smaller percentage (15 percent) do not think 
states or localities should be able to impose 
new requirements at all. 

BY THE NUMBERS: AMERICAN BELIEFS ABOUT STATE AND 
CITY LABELING MANDATES 
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More than e ight  in  10  Amer icans  (83  percent)  support  
us ing “smart  labe ls”  to  prov ide  customers  with  accurate
informat ion  about  products  on  websi tes  or  through
smartphone apps  to  get  more  informat ion  than could  f i t
on  product  packaging.
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Statistics based on a national survey conducted August 16-17, 2017 by Echelon Insights and Momentum Analysis
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Amer ican  consumers  have  a  r ight  to  accurate  and meaningfu l  
informat ion  about  products  they  buy.  Congress  must  act  to  

protect  that  r ight  and improve consumer  protect ion  by  requir ing  
cons istent  and credib le  informat ion  on  product  labe ls .     

CONGRESS SHOULD PASS LEGISLATION TO: 

THE BOTTOM LINE: 

Estab l ish  sc ience-based cr i ter ia  for  a l l  addi t iona l  s tate  labe l ing  
requirements .  States  should  be  required to  “show the i r  work”  by  
document ing  the  sc ience behind the i r  proposed labe l ing  mandates .  

A l low state-mandated product  informat ion  to  be  prov ided through 
smartphone-enabled “smart  labe ls”  and on  webs i tes .  The  
SmartLabel™  t ransparency  in i t iat ive  puts  deta i led  informat ion  at  
the  f ingert ips  of  consumers  who can scan a  barcode with  the i r  
phone or  v is i t  a  webs i te  to  f ind  up-to-date ,  re levant  ingredients  
and warn ings

Clar i fy  that  t race  amounts  of  substances  do not  have  to  be  l i s ted as  
ingredients .  In  many cases ,  minute  amounts  of  substances  are  
present  un intent iona l ly  due to  packaging,  t ransport  or  d isp lay .    

www.accuratelabels.com

American consumers believe by wide margins that Accuracy, Clarity and 
Simplicity are most important when it comes to product information.
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